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Abstract:

We describe the basic mechanism and model of an E-marketplace of information goods and knowledge. An
E-marketplace is a common space on a computer network. The Emarket’s virtual common space replaces the tangible common
space of anormal market. E-market goods are not only tangible goods; information is dealt in new ways. The model varies according
to marketplace. We classify and analyze Emarketplaces into those offering tangible goods, such as electronic parts, and those
offering information goods, such as knowledge and services. Next, we illustrate the absorption mechanism of uncertainty in a
knowledge market, which may appear in the net-space where knowledge and information circulate. The mechanism absorbs the
uncertainty of the market on a network by clearly circulating reputation, such as a transaction’s history. We develop two principals
for operating a knowledge market effectively: explicit circulation of reputation in a market and development of commitment to a
market by the participant.
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