Mechanism of Communication on the Blogsphere
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Abstract:

We clarify a generating mechanism of communications on the blogsphere. It is a very important issue to investigate that
what attitude of bloggers induces actions of updating to their blogs and brings communication chains such as
comments and trackbacks by their readers. We use a basic motivation-action-reaction model as a communication model
on the blogsphere because the model can describe a process of which readers' reactions emerge as a result of
bloggers' writing actions. We survey for the bloggers under the model. We then observe the mechanism of
communications on the blogsphere by using path analyses based on the results of the survey. As a result, we can show
two scenarios of communication processes. One is a process of opinion-community-type communication in which the
bloggers transmit their opinions or thinking with long articles and the blogs link some trackbacks by their readers
because of contents themselves. Another is a process of socialization-community-type communication in which the
bloggers transmit frequently their short articles for their acquaintances and the acquaintances send some comments for
the blogs.
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